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THE  RULES  DF  A  KING 

EVEN  though  celebrating  the  solemn  coronation  of  King  George  VI, 
England  will  never  forget  his  father,  George  V.  The  late  King  formu¬ 
lated  for  himself  a  set  of  rules  of  life.  These  rules,  interpreted  for  sales¬ 
men,  hear  a  useful,  helpful  lesson. 

Teach  Me  to  Obey  the  Rules  of  the  Game 

As  a  commandant  to  observe  the  rules  of  life,  the  salesman  must  always 
remember  that  in  selling,  too,  there  are  rules.  The  proper  observance  of 
these  rules  makes  the  difference  between  good  and  mediocre  salesmen. 

Teach  Me  Never  to  Cry  for  the  Moon , 

Never  to  Cry  Over  Spilled  Milk 

To  the  salesman  this  means  keep  your  eyes  forward  toward  the  future. 
The  spilled  milk  of  the  past  is  over  and  done  with.  The  light  coming  over 
the  horizon  betokens  a  gleam  of  the  future. 

Teach  Me  to  Win  if  /  Can;  If  I  Cannot  Win , 

Teach  Me  to  Be  a  Good  Loser 

Being  a  good  loser  means  not  only  to  accept  defeat  with  courage,  but 
likewise,  not  to  blame  everybody  but  yourself.  Learn  to  profit  by  your 
mistakes. 

Teach  Me  to  Distinguish  Between  Sentiment  and  Sentimentality , 
Teach  Me  to  Esteem  the  First  and  to  Despise  the  Second 

Sincere  and  spontaneous  sentiment  has  a  proper  place  in  business.  Its 
weak  sister,  sentimentality,  has  no  place  in  a  salesman’s  accomplishments. 

Teach  Me  Never  to  Accept  and  Never  to  Offer  False  Praise 
The  successful  salesman  builds  for  the  future  through  the  rendition  of 
service.  Orders  secured  through  false  praise  and  devious  methods  do  not 
build  a  sound  future. 

Finally ,  if  /  Must  Suffer,  May  it  be  Like  a  Thoroughbred  That 
Goes  Away  by  Himself  in  Order  to  Suffer  in  Silence 

Do  not  inflict  your  problems  and  troubles  on  others.  Every  one  of  us 
is  afflicted  with  misfortune  as  we  go  through  the  byways  of  life.  Learn 
to  bear  your  anguish,  pain  or  defeat  with  quiet  dignity. 

These  are  the  rules  of  a  King.  Don’t  you  agree  that  these  sound  and 
tested  formulas  of  wisdom  hold  a  lesson  for  every  man? 
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May,  the  fifth  month,  hath  31  days;  is 
named  after  Maia,  the  mother  of  Mer¬ 
cury.  It  was  referred  to  by  the  Romans 
as  the  growing  month. 
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— Hartford  Times  Photo 


Henry  Morgenthau,  Sr.,  former  Ambassador  to  Turkey,  and  director  of  Under¬ 
wood  Elliott  Fisher  Company,  and  Philip  D.  Wagoner,  president,  are  met  by 
F.  U.  Conard,  works  manager  at  Hartford. 

Morgenthau  Sr.,  Here, 
Doubts  Parley  Value 


MR.  MORGENTHAU,  father  of 
the  Secretary  of  the  Treasury, 
visited  Hartford  today  with  Philip  D. 
Wagoner,  president  of  Underwood 
Elliott  Fisher  Company,  of  which  he 
is  a  director,  on  a  periodical  inspec¬ 
tion  of  the  company’s  Hartford 
plants. 

They  lunched  with  Morgan  B. 
Brainard,  president  of  the  Aetna  Life 
Insurance  Company,  also  an  Under¬ 
wood  Elliott  Fisher  director. 


In  an  interview  today,  Mr.  Mor¬ 
genthau  said  the  principal  obstacle 
to  success  for  international  economic 
negotiations  lies  in  the  fact  that 
monetary  stabilization  is  a  vital  pre¬ 
requisite. 

“That  has  not  yet  been  accom¬ 
plished,’'  Mr.  Morgenthau  said.  “And 
it  is  a  thing  that  must  be  done  grad¬ 
ually,  step  by  step,  over  a  period  of 
time.  Without  stabilization,  a  con¬ 
ference  would  be  utterly  useless,  and 


for  that  reason  I  do  not  think  one 
will  be  called  for  a  considerable 
period  of  time.” 

The  two  Underwood  officials  were 
met  at  the  railroad  station  by  Fred¬ 
erick  U.  Conard,  works  manager  of 
the  Hartford  plant. 

They  spent  the  afternoon  inspect¬ 
ing  the  typewriter  factory,  where 
more  hands  are  at  work  than  ever 
before  in  the  company’s  history,  and 
the  General  Research  Laboratory. 


John  T.  Underwood  Grant  H.  Schley 


PRESIDENT  WAGONER  UNVEILS 
PORTRAITS  OF  FOUNDERS 


AT  the  meeting  of  the  Board  of  Directors  of  Underwood 
jElliott  Fisher  Company  held  on  May  13,  1937,  two 
portraits  in  oil,  reproduced  above,  were  unveiled  in  the 
Board  Room  at  our  Executive  Offices,  One  Park  Avenue, 
New  York. 

The  paintings  are  unusually  attractive  and  faithful 
portraits  of  Mr.  John  T.  Underwood,  the  founder  of 
Underwood  Typewriter  Company,  and  of  Mr.  Grant  B. 
Schley,  the  founder  of  Elliott-Fisher  Company,  and  were 
enthusiastically  received  by  the  Board. 

In  connection  with  the  unveiling,  Mr.  P.  D.  Wagoner, 
President  of  the  Company,  reviewed  the  history  of  the 
predecessor  companies,  the  amalgamation  of  which  re¬ 
sulted  in  our  present  great  Underwood  Elliott  Fisher 
Company. 

Mr.  Wagoner  pointed  out  the  Wagner  Typewriter 
Company  was  incorporated  \u*  March  1895;  the  Under¬ 
wood  Typewriter  Manufacturing  Company  in  June  1S9&,- 
atid  the  Underwood  Typewriter  Company  urjanuary 
1903,  the  latter  company  taking  over  the  business  of  the 
former.  The  Underwood  Typewriter  Company  was  then 
a  New  Jersey  corporation.  In  March  1910  the  Under¬ 
wood  Typewriter  Company  of  Delaware  was  incor¬ 
porated.  taking  over  the  business  of  the  New  Jersey 
corporation. 

•Fhlring  die  many  from  the  inception  of  the 


Wagner  Typewriter  Company  in  1895  to  the  close  of 
1927,  when  the  Underwood  Typewriter  Company  amal¬ 
gamated  with  the  Elliott-Fisher  Company,  Mr.  John  T. 
Underwood,  as  President,  was  the  active  head  and  guid¬ 
ing  genius  of  the  Underwood  Typewriter  Company  and 
its  predecessor  companies,  and  since  the  amalgamation 
resulting  in  the  Underwood  Elliott  Fisher  Company,  Mr. 
Underwood  has  served  on  our  Board  of  Directors. 

Turning  to  Elliott-Fisher  and  its  founder,  Mr.  Grant  B. 
Schley,  Mr.  Wagoner  pointed  out  that  the  Elliott  & 
Hatch  Book  Typewriter  Company  was  incorporated  in 
January  1896,  the  Elliott-Fisher  Company  being  organ¬ 
ized  in  May  1903  as  a  result  of  the  consolidation  of  the 
Elliott  &  Hatch  Book  Typewriter  Company,  and  the 
Fisher  Book  Typewriter  Company  which  was  incor¬ 
porated  in  1900. 

Mr.  Grant  B.  Schley,  at  the  time  of  his  death  on  No¬ 
vember  22,  1917,  was  Chairman  of  the  Board  of  Elliott- 
Fisher  Company,  having  unselfishly  devoted  his  finances 
and  ability  to  the  interests  of  that  Company  from  its 
very  beginnings. 

In  December  1927,  with  the  amalgamation  of  Under¬ 
wood  Typewriter  Company  and  Elliott-Fisher  Company, 
the  corporate  name  was  changed  to  Underwood  Elliott 
Fisher  Company.  Mr.  P.  D.  Wagoner  then  became  the 
active  head  of  the  Company  as  President. 
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ffmJl  CL  Jh&^iq&h,  APPOINTED 
ASSISTANT 

TO  THE 


PRESIDENT 

ON  April  19th,  Mr.  P.  D.  Wagoner  announced  the  appointment  of 
Mr.  Emil  A.  Trefzger  as  Assistant  to  the  President.  Mr.  Trelzger’s 
duties  will,  in  general,  he  those  heretofore  so  ahly  carried  on  by  the 
late  Mr.  Strohm. 

Emil  Trefzger  is  well  known  throughout  the  Organization.  He  first 
became  associated  with  the  Company  in  1908  when  he  joined  the 
Speed  Department.  The  following  year  he  won  the  English  Champion¬ 
ship  and,  in  1914,  when  he  wrote  at  the  rate  of  129  words  a  minute  for 
one  hour,  he  added  the  World  s  Championship  to  his  credit. 

In  1916  lie  was  appointed  Special  Sales  Representative.  The  next 
year  found  him  Branch  Manager  at  Jacksonville  Branch.  He  suc¬ 
cessively  held  the  same  post  at  Baltimore,  Cleveland  and  Los  Angeles 
until  1929  when  he  was  placed  in  charge  of  the  Underwood  Typewriter 
Company’s  Pacific  District. 

Mr.  Trefzger  was  assigned  to  the  position  of  Assistant  Sales  Man¬ 
ager,  Underwood  Typewriter  Division,  in  1930,  and  in  July  of  the 
next  year  was  appointed  Sales  Manager  for  Underwood  Typewriter 
Division.  He  held  that  post  until  1932  when  he  was  appointed  Man¬ 
aging  Director  of  Underwood  Elliott  Fisher  Limited,  in  London.  In 
Great  Britain,  he  made  an  exceptional  record  which  culminated  in  the 
winning  of  the  President’s  Trophy  in  the  UEF  International  Sales 
Contest. 

His  ability,  initiative,  industry,  and  loyalty  have  won  him  deserved 
recognition.  In  his  new'  duties  he  will  receive  the  full  cooperation  of 
the  entire  Organization.  Congratulations,  Mr.  Trefzger!  We  shall  look 
forward  to  greeting  you  in  June. 


FAVORITE  EXPRESSIONS  AND  SIDELIGHTS 


“Every  now  and  then  a  man’s  mind 
is  stretched  by  a  new  idea  and  never 
shrinks  back  to  its  former  dimen¬ 
sion.” — Oliver  Wendell  Holmes. 

“There  is  only  one  man  respon¬ 
sible  for  your  success,  and  that  is 
the  man  you  look  at  when  you  shave 
in  the  morning.” — M.  S.  Eylar, 
Vice-President. 

I  noted  with  interest  that  Phil  Sea 
will  "see  the  sea”;  also,  that  both  he 
and  Moreland  will  be  wishing  for 
“more  land”  before  the  trip  is  over, 


unless  they  are  both  as  good  “sea¬ 
men”  as  they  are  “sale(s)  men.”  Con¬ 
gratulations  to  both. 

o 

— Pacific  District  Manager  Coffman 

• 

“That’s  fine!”— F.  A.  Greis,  /V.  Y. 
District  and  Branch  Manager ,  Ac¬ 
counting  and  Adding  Machine  Divi¬ 
sion. 

“When  I  was  a  youth  attending 
school  I  was  taught  that  the  earth 
revolves  on  its  axis.  Now  I  observe 
that  the  earth  revolves  on  its  taxes.' 
— Thomas  J.  McMahon,  Albany 
Branch  Manager. 


THE  San  Francisco  Office  did  a 
magnificent  job  in  the  wind-up 
of  the  Coronation  Contest.  An  item 
of  interest  throughout  the  contest  w  as 
the  Quota  Board  listing  a  Record  of 
Accomplishment  for  each  salesman. 
According  to  Branch  Manager 
Young,  “It  was  a  real  contest  and 
proved  to  be  a  real  stimulator.” 


The  Chicago  Daily  News  ran  a 
story  and  photograph  of  Phil  Sea  in 
connection  with  the  winning  of  the 
Coronation  Contest. 
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Alfred  Jensen,  Sales  Manager — Accounting  Machine  Division — wishes  Boyd  Moreland  a  happy  crossing. 

The  UEF  Ambassadors  of  Sales  Moreland  and  Sea  with  Mrs.  Sea  on  deck  just  before  sailing. 

J.  D.  Donovan,  Sales  Manager — Adding  Machine  Division — tells  Phil  Sea  to  have  a  good  time. 

The  Group  in  the  center  photo  includes:  A.  Jensen,  F.  D.  Lehn,  M.  A.  Seely,  B.  H.  Moreland,  J.  D.  Donovan,  P.  N. 

Sea  and  W.  F.  Arnold. 

Our  Ambassadors  of  Sales  are  up  to  something. 

The  group  photograph  includes  in  addition  to  our  travelers,  and  the  General  Office  well-wishers,  a  delegation  from  the 
American  Legion  who  came  from  The  ORANGES  to  wish  their  buddy,  Boyd  Moreland,  Bon  Voyage. 

Our  Ambassadors  of  Sales  are  wished  Godspeed  by  General  Sales  Manager  Arnold. 
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On  ia  SjmdwL  .  .  . 

AND  THE  CGROMTIDIM 


AMID  hoarse  blasts  from  her 
whistles  the  S.S.  President  Har¬ 
ding  sailed  from  her  Hudson  River 
pier  on  April  28th  with  Salesmen 
Moreland  and  Sea  and  Mrs.  Sea.  A 
small  delegation  from  the  General 
Office  and  New  York  Sales  Offices 
was  on  hand  to  bid  our  Ambassadors 
of  Sales  bon  voyage. 

Our  travelers  waved  goodbye 
from  a  vantage  point  on  deck,  happy 
in  the  hustle  and  bustle  incidental  to 
the  sailing  of  an  ocean  liner.  The 
perfect  weather  augured  a  pleasant 
crossing  on  their  visit  to  England  for 
the  coronation  of  Their  Majesties, 
King  George  VI  and  Queen  Eliz¬ 
abeth. 

General  John  J.  Pershing,  former 
commander-in-chief  of  the  A.  E.  E. 
and  Rear  Admiral  Hugh  Rodman 
also  sailed  on  the  President  Harding. 


They  were  on  their  way  to  London 
as  official  delegates  of  the  United 
States  to  the  coronation.  After  the 
coronation  General  Pershing  will  go 
to  France  to  look  over  reports  of  the 
Battle  Monuments  Commission,  of 
which  he  is  chairman. 

The  President  Harding,  a  splendid 
modern  ship,  a  favorite  liner  of 
American  travelers,  provides  every 
comfort;  the  company  aboard  will 
be  genial,  interesting,  and  good- 
spirited.  After  an  enjoyable,  leisurely 
ocean  voyage  our  Ambassadors  of 
sales  will  land  at  Plymouth  and  will 
travel  through  the  British  country¬ 
side  to  London  where  they  will  stop 
at  the  Imperial  Hotel.  They  will  find 
a  London  prosperous  and  radiant, 
with  a  glorious  background  of  tradi¬ 
tion  and  old  world  charm  looking 
forward  to  1937  as  an  epoch-making 


year  in  British  history. 

It  is  estimated  that  three  million 
people  will  converge  on  England’s 
capital  for  the  coronation  of  His 
Majesty,  King  George  VI,  and  the 
attendant  festivities. 

On  May  12th  our  visitors  will  be 
privileged  to  watch  the  glittering  and 
impressive  cavalcade  which  will  tra¬ 
verse  a  route  of  more  than  six  miles 
through  the  heart  of  London.  Bands 
will  play,  bells  will  ring,  cannon 
will  boom,  choirs  will  sing  and 
crowds  will  cheer  in  London  on 
Coronation  Day.  It  will  be  the  thrill 
of  a  lifetime  with  exciting  sidelights, 
gala  functions  and  interesting  per¬ 
sonalities.  The  memory  of  the  coro¬ 
nation  will  remain  a  lifelong  treas¬ 
ure.  Probably  never  again  will  this 
generation  have  an  opportunity  to 
( Continued  on  page  7) 


The  Gold  Watches  Which  Were  Won  by  Salesmen  and  Branch  Managers  in  the  Coronation  Contest. 
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Qo. ms.  Ovl  .  .  . 

LETS  HAVE  A  GOOD  TIME! 


rrVHE  UEF  Field  Day  Sales  Contest,  a  new  and  unusual  idea,  got  off 
•*-  to  a  line  start  on  May  first.  A  colorful  poster  was  sent  to  branches 
informing  them  that  the  contest,  which  will  end  on  June  thirtieth,  pro¬ 
vides  sixty-one  days  of  real  action.  For  the  purpose  of  the  contest, 
all  Branch  Offices  have  been  divided  into  five  groups  according  to  the 
size  of  quotas.  In  other  words,  branches  of  similar  size  and  similar 
quotas  have  been  grouped  together  and  will  compete  for  the  honor 
of  winning  one  of  the  two  big  cash  prizes  stipulated  for  each  group. 

To  take  care  of  the  expenses  for  the  Big  Party  and  Field  Day  Outing, 
to  be  enjoyed  by  the  two  winning  branches  in  each  group,  the  follow¬ 
ing  prizes  have  been  stipulated,  keeping  in  mind  the  number  of  people 
to  be  provided  for: 


4 

BOSTON 

NEW  YORK  (Type.) 

NEW  YORK  (A.  A.) 

PHILADELPHIA 

WASHINGTON 

DETROIT 

PITTSBURGH 

CHICAGO 

LOS  ANGELES 

SAN  FRANCISCO 

WINNER 

$500 

SECOND  WINNER 

$250 


II 

SYRACUSE 

CHARLOTTE 

CINCINNATI 

CLEVELAND 

INDIANAPOLIS 

KANSAS  CITY 

MINNEAPOLIS 

OMAHA 

ST.  LOUIS 

ATLANTA 

DALLAS 

HOUSTON 

MEMPHIS 

NEW  ORLEANS 


OKLAHOMA  CITY 

WINNER 

$350 

SECOND  WINNER 

$150 

O 

ALBANY 

BUFFALO 

HARTFORD 

NEW  HAVEN 

PROVIDENCE 

BALTIMORE 

HARRISBURG 

RICHMOND 

DES  MOINES 

MILWAUKEE 

ST.  PAUL 

DENVER 

SEATTLE 

JACKSONVILLE 

NASHVILLE 

WINNER 

$225 

SECOND  WINNER 

$125 

T 

PORTLAND.  MAINE 

ROCHESTER 

SPRINGFIELD 

NEWARK 

ALLENTOWN 


AKRON 

COLUMBUS 

GRAND  RAPIDS 

LOUISVILLE 

TOLEDO 

GREEN  BAY 

PEORIA 

PORTLAND.  OREGON 

SACRAMENTO 

BIRMINGHAM 

WINNER 

$175 

SECOND  WINNER 

$75 


A 

SCRANTON 

YOUNGSTOWN 

DAVENPORT 

ROCKFORD 

SOUTH  BEND 

BOISE 

BUTTE 

EL  PASO 

FRESNO 

PHOENIX 

SALT  LAKE  CITY 

SAN  DIEGO 

SPOKANE 

WINNER 

$100 

SECOND  WINNER 

$50 


I  lie  prize  money  may  be  spent  as  seen  fit  by  each  winning  Branch 
Manager.  Eight  big  optional  events  have  been  suggested — Boat  Ride, 
field  Day,  Picnic,  Barbecue,  Golf  Party,  Fishing  Party,  Victory  Ban¬ 
quet,  or  (.ash  Prizes.  No  branch  is  limited  to  these  activities.  All 
details  for  the  Big  Party  and  Field  Day  are  to  be  made  by  each  win¬ 
ning  branch. 

Come  on:  Fet  s  have  a  good  time.  Be  sure  to  do  your  part.  An 
order  a  day  will  assure  your  Branch  Office  of  winning  one  of  the  big 
cash  prizes. 


UEF  Fielil  liny 
I) n ii  1 1! s I  Is  On! 


M.  S.  Eylar 


ON  Saturday,  May  8,  a  big  broad¬ 
side  was  sent  to  the  members  of 
the  Domestic  Sales  Organization  tell¬ 
ing  them  that  Vice-President  Eylar, 
who  has  been  away  from  his  office  for 
almost  a  year,  will  return  to  the 
U.  S.  A.  on  May  27.  He  will  arrive 
in  San  Francisco  on  that  date  and  a 
big  Welcome  Home  Celebration  is 
planned  in  honor  of  his  return. 

In  order  to  welcome  Mr.  Eylar 
with  an  unusual  greeting,  May  has 
been  set  aside  to  honor  him  in  the 
LIEF  Field  Day  Sales  Contest. 

Every  Branch  Manager  is  planning 
to  send  Mr.  Eylar  a  night  letter  at  the 
close  of  business  May  26th.  Each 
telegram  will  tell  the  Vice-President 
what  percentage  of  quota  has  been 
made  in  May  up  to  the  26th. 

Mr.  Eylar  sailed  from  New  York, 
July  29,  1936.  H  is  travels,  visiting 
our  Export  Sales  Organization,  took 
him  to  London,  Continental  Europe, 
South  Africa,  India,  Ceylon,  Singa¬ 
pore,  Batavia.  Australia,  and  New 
Zealand,  then  to  Philippine  Islands, 
China,  Japan,  Honolulu,  and  finally 
hack  to  the  United  States. 

You  can  imagine  how  glad  he  will 
he  to  set  foot  again  on  these  shores 
after  so  long  an  absence.  Let’s  roll 
n p  a  sales  record  in  May  which  will 
fairly  shout  .  .  .  “WELCOME  HOME, 
MR.  EYLAR!” 

Editor’s  Note:  We  hope  that  in  the  near 
future  Mr.  Eylar  ivill  tell  the  readers  of 
the  UEF  NEWS  about  his  travels  and.  his 
vieivs  an  business  conditions  throughout 
the  world. 


Qn  tn  Lnmlnn 
and  the  Cornnatinn 

( Continued  from  page  5) 

witness  such  a  universal  and  tumultu¬ 
ous  tribute  to  a  well-beloved  mon¬ 
arch  who  will  go  to  the  throne  of  a 
happy  Britain,  eager  to  share  its  joys 
with  those  who  have  gone  to  join  in 
the  coronation  celebration.  This  is 
evidenced,  in  the  case  of  our  Am¬ 
bassadors  of  Sales,  by  the  regal  re¬ 
ception  promised  them  by  the  British 
Sales  Organization. 

In  addition  to  the  coronation  pro¬ 
cession  there  will  be  many  other 
colorful  celebrations  of  all  kinds  for 
the  visitors  to  London.  The  interest 
of  the  occasion  will  be  emphasized 
by  the  presence  of  representatives 
from  all  parts  of  the  British  Empire 
and  every  government  in  the  world. 
Salesmen  Moreland  and  Sea  and 
Mrs.  Sea  have  promised  to  tell  the 
UEf  family  about  tbeir  experiences 
through  the  pages  of  the  UEF 
NEWS.  We  all  look  forward  with 
great  interest  to  learn  more  about  the 


outstanding  spectacle  of  1937  right 
from  eyewitnesses  we  know. 

• 

The  Mayor  of  the  City  of  Chicago, 
Edward  J.  Kelly,  wrote  a  fine  letter 
to  Mr.  Sea  congratulating  him  on 
winning  the  trip  to  Great  Britain. 

• 

On  April  27th  the  main  dining 
room  of  the  Murray  Hill  Hotel  on 
Park  Avenue  was  the  scene  of  a  bon 
voyage  luncheon  in  honor  of  the 
New  York  District  king  of  salesmen, 
Boyd  H.  Moreland. 

Arranged  on  the  spur  of  the  mo¬ 
ment  by  Chairman  William  H. 
Hartley,  the  luncheon  was  attended 
by  the  entire  New  York  Accounting 
Machine  Division  as  well  as  by  many 
members  from  the  Adding  Machine 
Division. 

A1  Jensen,  Bill  Stewart,  Jim  Don¬ 
ovan,  Fred  Lehn  from  the  General 
Office,  as  well  as  Fred  Greis  and  A1 
Beecher  expressed  the  feeling  of 
everyone  present  by  wishing  Boyd 
"Bon  Voyage”  and  "Godspeed”  on 
his  trip  to  Great  Britain. 


EDWARD  ,J  KELLY 
MAYOR 


OFFICE  OF  THE  MAYOR 

CITY  OF  CHICAGO 


April  15,  1937 


Mr.  P.  N.  Sea 

Underwood  21 li o tt-Fi sher  Co. 

210  West  Monroe  Street 
Chicago,  Illinois 

Dear  Mr.  Sea; 

It  was  good  news  to  learn  that 
you  had  won  a  trip  to  the  Coronation  of  King 
George  VI  through  your  fine  sales  efforts, 
and  I  want  to  congratulate  you  on  your  enter¬ 
prise  and  good  fortune. 

An  accomplishment  such  as  yours 
always  reflects  credit  upon  Chicago,  and,  as 
mayor,  I  want  to  thank  you  for  what  I  consider 
a  genuine  civic  contribution. 

With  kindest  personal  regards  and 
best  wishes  for  a  most  enjoyable  and  interest¬ 
ing  trip,  I  am 

Sincerely  yours, 


MAY 


C.  H.  W.  RlIPHECHT 


Talks  About 

(publisi. 


LAST  month’s  UEF  NEWS  car¬ 
ried  part  of  the  Ford  broadcast 
on  Public  Relations.  I  was  glad  to 
read  it.  I  think  that  this  thing  called 
Public  Relations  is  very  important 
to  any  large  progressive  company. 
I  have  just  finished  reading  an  article 
titled  “This  Thing  Called  Public  Re¬ 
lations,”  issued  by  the  Bell  Telephone 
Company  of  Pennsylvania.  I  am 
going  to  take  the  liberty  of  inter¬ 
preting  some  of  their  thoughts  as 
they  apply  to  us. 

Now  let’s  get  right  down  to  cases. 

What  Is  It? 

What  constitutes  Public  Relations? 
Lip  service — trying  to  convince  peo¬ 
ple  by  word  of  mouth  the  fact  that 
the  company  is  a  fine  organization? 
Or  from  another  angle — 

Is  it  helping  an  aged  person 
across  a  busy  thoroughfare;  leading 
a  blind  man  through  a  busy  inter¬ 
section;  or  running  after  a  girl’s  hat 
on  a  windy  day? 


In  other  words,  is  it  a  matter  of 
doing  something  spectacular  to  try 
to  make  an  impression? 

The  answer  is — No! 

Before  we  go  further,  let’s  keep 
the  record  straight.  I  do  not  mean 
for  a  minute  that  we  shouldn't  help 
the  blind  man  across  the  street — any 
decent,  respectable  individual  would 
do  that. 

I  do  not  mean  that  we  shouldn’t 
chase  after  the  girl’s  hat — or — that 
we  shouldn’t  give  the  aged  a  helping 
hand — anyone  with  any  human 
spirit  in  his  soul  would  do  these 
things. 


And  it  doesn’t  mean  that  one  of 
our  trucks  should  not  give  courtesy 
on  the  road. 

Every  careful  driver  should  do 
that. 

But — if  we  must  depend  on  such 
activities  alone  to  secure  good  Pub¬ 
lic  Relations — 

Then  we  re  in  a  had  way. 

It’s  a  Result 

Public  Relations  is  not  a  conscious 
thing  which  can  he  put  in  a  con¬ 
tainer  with  a  label. 


It  isn’t  something  that  can  be 
dished  out  and  fed  to  the  public  with 
a  spoon. 

Public  Relations  is  an  effect — a 
result. 

Bad  Public  Relations  is  a  result  of 
not  doing  a  good  job. 

Good  Public  Relations  is  a  result 
of  doing  a  good  job. 

It’s  very  simple — Good  Service- 
Good  Public  Relations. 

The  Service  Man 

Through  the  Servicegrams  in  the 
UEF  NEWS,  the  Service  Depart¬ 
ment  has  called  to  the  attention  of 
the  service  man  that  when  he  is  out 
on  a  job,  he  is  the  Company  to  that 
customer. 

How  he  acts  is  the  important 
thing. 

If  he  does  his  job  in  a  workman¬ 
like  manner — 

If  he  is  neat,  business-like  and 
courteous — 

Then,  to  that  customer,  the  com¬ 


pany  is  just  that  kind  of  an  organi¬ 
zation. 

And  we  are  not  admitting  for  a 
minute  that  what  the  service  man 
says  is  not  important. 

He  ought  to  have  enough  knowl¬ 
edge  of  the  organization  to  be  able 
to  answer  questions  which  he  may  he 
asked. 

The  Branch  Office 

The  same  thing  holds  true  when  a 
customer  comes  into  a  branch  office. 

Public  Relations  is  not  kept  in  a 
desk  drawer  or  on  a  shelf  for  use 
when  it  is  needed. 

All  we  need  to  think  about  is  ren¬ 
dering  helpful  service. 

That  means  a  courteous,  honest, 
complete  and  satisfactory  job. 

If  we  do  that  we  have  also  done 
the  best  Public  Relations  job  pos¬ 
sible. 

Again,  I  repeat:  We  can’t  talk 
good  Public  Relations. 

We  must  do  our  job  in  such  a  way 
that  good  Public  Relations  will  he 
a  by-product — 

A  by-product  as  important  as  the 
product  or  service  itself. 


And  we  must  have  that  by-product 
coming  out  of  every  contact. 

The  Telephone 

And  that  goes  for  telephone  con¬ 
tacts,  too. 

The  opportunity  comes  out  of 
prompt  answers — 

And  courteous  answers — 

Out  of  accurate,  efficient  service. 
And  out  of  not  making  mistakes. 
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Service  Grams 


the  Importance  of 

{Rsdcdiofidu 


As  the  Telephone  Company  says: 

“The  voice  with  a  smile”  is  a  big 
help. 

But  the  efficiency  of  the  job  itself 
must  be  such  that  here,  too,  the  by¬ 
product  will  be  good  Public  Rela¬ 
tions. 

How  About  Bills? 

Does  the  girl  who  is  making  out 
an  invoice  have  to  think  of  Public 
Relations? 

Not  consciously! 

If  she  gets  out  a  good-looking, 
clear,  accurate,  complete  bill — 

Then  she  has  gone  the  limit  in 
promoting  good  Public  Relations  in 
her  job. 


An  Obligation 

We  all  fundamentally  like  to  be 
connected  with  a  well  thought  of 
organization. 

But  forget  your  job  for  the  min¬ 
ute. 

Just  think  of  your  own  personal 
contacts. 

To  the  people  you  meet  outside  of 
the  business  you  are  representative 
of  the  company. 

Just  think — 

Did  you  ever  gather  with  any 
group  of  friends  where  you  failed 
to  mention  our  products? 

There  is  a  very  natural  curiosity 
about  our  company. 

It  is  big. 

It  touches  many  people  in  many 
walks  of  life. 

And  so  it  is  a  “natural”  for  group 
conversation. 

What  is  your  obligation? 


Opportunities 

Some  of  the  questions  are  beyond 
some  of  us. 

But  there  are  certain  things  we 
ought  to  know. 

We  should  have  some  idea  of  the 
organization  and  how  it  is  set  up. 

We  should  know  the  working  of 
our  own  department. 

But  as  to  the  questions  we  can’t 
answer — 

Every  member  of  the  organization 
can  keep  chin  up  and  he  proud  that 
he  can  get  the  answer  to  any  ques¬ 
tion  that  anyone  may  ask  about  our 
business. 

No,  we  can’t  laugh  off  this  subject 
of  Public  Relations. 

It's  deadly  serious. 

It’s  what  every  merchant  must 
think  about  if  he  is  to  he  lastingly 
successful. 

If  you — the  reader — owned  this 
business  personally — 

You’d  give  a  big  think  to  how 
your  customers  felt  about  your 
service. 


It’s  just  that  serious  to  your  com¬ 
pany,  which  means — 

To  you — and  you — and  you — and 
also  to  me. 

There’s  nothing  of  the  Pollyanna 
about  it. 

There’s  nothing  of  the  mollycoddle 
or  sissy  about  it. 

It’s  just  plain  old-fashioned  horse 
sense  that  the  people  we  serve  must 
be  so  served  that  they  like  the  way 
they  are  being  served. 

That’s  all  there  is  to  Public  Rela¬ 
tions. 


Knowledge,  skill,  courtesy, 

tact  and  diplomacy  are  the  real 
tools  of  a  successful  serviceman — 
screw  drivers  and  wrenches  are 
merely  accessories. 


Don’t  overlook  the  many  oppor¬ 
tunities  for  advancement  in  our 
Company.  Remember  that  many  of 
our  Salesmen  as  well  as  Branch  Man¬ 
agers  and  others  holding  positions  of 
importance  came  up  from  the  ranks 
of  the  Service  Department. 

*  #  * 

Be  careful  of  your  personal  ap¬ 
pearance.  The  development  of 
habits  of  personal  cleanliness  and 
neatness,  while  they  do  not  entail 
much  trouble  or  expense,  pay  divi¬ 
dends  by  raising  you  in  the  esteem 
of  yourself  and  others. 

Remember  that  good  health  is  an 
important  factor  toward  your  success. 
Take  care  of  it. 

Calling  yourself  “the  repairman” 
will  not  improve  your  standing  with 
the  customer. 

■5r  ”5f  -K* 

Keep  your  tool  kit  closed  until 
you  have  analyzed  the  difficulty  and 
determined  the  remedy. 

#  «•  * 

Remove  the  operator’s  work  from 
the  machine  before  striking  the  keys 
and  see  that  there  is  a  record  of 
totals  before  servicing  Accounting 
Machines.  The  operator  may  require 
the  totals  and  you  may  cause  her  a 
lot  of  trouble  to  secure  them  again. 

If  If 

If  it  is  necessary  to  leave  the  cus¬ 
tomer’s  office  to  obtain  a  part,  don't 
forget  to  return.  Every  instance  of 
this  character  should  be  a  reminder 
that  your  tool  kit  be  stocked  with 
everything  it  should  contain. 

*  *  * 

To  create  a  favorable  impression 
.  .  .  Serve!  Plant  seeds  of  courtesy, 
diplomacy,  through  attentiveness  to 
the  customer’s  needs.  Show  a  real 
desire  to  serve. 

Bear  in  mind  that  you  are  making 
business  calls— not  social  calls. 
Maintenance  Service  is  an  excellent 
subject  for  conversation. 


MAY 
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Bridgeport 

Donald  S.  Sammis,  Works  Man¬ 
ager,  was  elected  a  Director  of  the 
Bridgeport  Chamber  of  Commerce. 

The  machine  shop  students  of  the 
New  Rochelle,  New  York,  High 
School  visited  the  Bridgeport  works. 
A  letter  from  Roland  R.  Hinlz,  ma¬ 
chine  shop  instructor,  addressed  to 
Mr.  Sammis,  reads  as  follows: 

Our  students,  Mr.  Emerson,  and  I 
wish  to  thank  you  for  the  courtesy 
shown  to  us  on  and  during  the  trip 
through  your  plant  last  Wednesday, 
April  14. 

The  visit  was  highly  educational 
and  very  well  worth  the  journey  to 
Bridgeport. 

Allow  us  to  thank  you  again. 
Editor’s  Note:  It  seems  to  us  that  this 
is  an  excellent  means  of  publicity.  Be¬ 
sides  it  gives  young  persons  interested  in 
their  future  a  better  idea  of  actual  work¬ 
ing  conditions  in  their  chosen  field. 

• 

Charlotte 

It  is  with  great  pleasure  that  we 
announce  the  appointment  of  Mr. 
E.  C.  Pixley  as  Sub-branch  Manager 
at  Raleigh,  North  Carolina.  Mr. 
Pixley  is  well  known  throughout  the 
( Irganization. 


Mr.  R.  E.  Lewis,  who  was  recently 
appointed  Adding  Machine  salesman 
at  Greenville,  South  Carolina,  was 
instrumental  in  securing  an  order  for 
46  Underwood  Sundstrand  machines. 

— Associate  Editor  McDowell 

Denver 

We  welcome  Mr.  E.  E.  Streepy, 
who  has  joined  our  Typewriter  Divi¬ 
sion  sales  force  and  will  handle  all 
Government  business. 

Mr.  W.  H.  Nelson  has  been  pro¬ 
moted  to  Junior  Salesman,  Type¬ 
writer  and  Adding  Machine  Division, 
under  our  Albuquerque,  New  Mex¬ 
ico,  sub-branch.  Mr.  Nelson  previ¬ 
ously  was  in  charge  of  service  at  our 
Santa  Fe  desk  space  office. 

— Associate  Editor  Mitchell 

El  Paso 

The  El  Paso  Times  Herald  Post, 
subsidiary  of  Scripps  Howard  News¬ 
papers,  has  purchased  11  Under¬ 
wood  Standard  Typewriters  and  one 
model  8140-P  Underwood  Sund¬ 
strand  Machine. 

Branch  Manager  Max  Shaver  was 
informed  that  the  reporters,  write-up 


men  and  other  employees  asked  for 
Underwoods  in  preference  to  other 
machines  because  of  durability  and 
standard  operation.  When  type¬ 
writers  are  used  in  a  newspaper  oflice 
they  must  have  speed  in  order  to  get 
out  the  news  and  Underwood  gives 
them  “more  speed  than  they  will 
ever  need.” 

The  El  Paso  Otlice  was  a  surprised 
host  on  April  7th  to  District  Man¬ 
ager  Coffman,  Denver  Branch  Man¬ 
ager  La  Torres  and  Albuquerque 
Sub-branch  Manager  Liebes.  The 
visit  wTas  very  much  appreciated.  It 
is  a  wonderful  method  by  which 
neighborhood  branches  may  make 
operation  comparisons  and  results  in 
closer  cooperation  between  branches. 

— Associate  Editor  Shaver 

• 

Fresno 

Mr.  N.  1).  MacLeod  was  undoubt¬ 
edly  jdeased  to  receive  a  lease  cover¬ 
ing  one  carbon  roll  bracket  plate  for 
one  of  our  customers  who  has  been 
using  one  of  our  old  model  3/12 
Fanfold  Machines  for  some  years. 


HARTFORD:  Another  Accounting  Machine  Course  was  brought  to  a  successful  close  on  April  30th.  In  this  group  we 
find  tin-  following  gentlemen:  Jacobson,  Green  Bay;  Risvold,  Albany;  Rarto,  Buffalo;  Collins,  Philadelphia;  Beall, 
Washington,  D.  C.;  Meyers,  New  York  City;  Harrison,  Davenport;  Milleisen,  Harrisburg;  Volk,  Boston;  Sclineck,  New 
York  City;  Rasch,  San  Francisco;  Bell,  Toronto;  Holleman,  New  Orleans;  Todd,  Minneapolis;  MacRae,  Philadelphia; 
Yriberry,  Boise;  Wishart,  Toronto;  D’Olier,  New  Haven;  Moore,  Chicago;  Swan,  Seattle,  and  Clough,  Osmon,  Blais- 
dell,  Howard  and  Hynes  of  the  UEF  Central  Training  School  for  Salesmen. 
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HARTFORD:  The  UEF  Men’s  Club  Minstrel  recently  held  in  the  Factory  Club  Rooms  at  the  Hartford  Plant  was 
attended  by  more  than  700  members.  Music  was  furnished  by  the  UEF  Men’s  Club  Orchestra  under  the  direction  of 
Mr.  Harvey  Lidstedt.  The  UEF  Social  Club  Champions,  1936-1937,  at  the  Hartford  Plant  won  58  games  and  lost  20 

games. 


It  might  be  of  interest  to  the  sales 
organization  to  know  the  way  that  we 
sold  them  on  the  idea  of  the  carbon 
rolls.  We  demonstrated  one  of  our 
new  model  Fll-E,  installing  the 
bracket  on  same  before  we  made  the 
demonstration  in  their  offices.  The 
customer  has  been  thinking  about 
purchasing  a  new  machine  for  the 
past  two  years  and  after  our  demon¬ 
stration  of  the  new  machine  with  the 
bracket  plate  we  were  informed  that 
lliey  were  going  to  submit  same  for 
approval  in  their  budget  on  Jnly  1st. 

Two  competitors  were  interested  in 
this  customer’s  business,  and  know¬ 
ing  this  we  decided  to  use  every 
means  to  sell  our  client  on  the  carbon 
roll  feature  of  our  equipment. 

After  completing  our  demonstra¬ 
tion,  we  secured  the  lease  for  in¬ 
stallation  of  the  bracket  plate  on 
their  old  3/12  and  also  an  order 
for  six  rolls  of  344  two-ply  carbon 
which  will  take  care  of  their  require¬ 
ments  until  a  decision  has  been 
reached  on  the  new  machine. 

Even  though  we  may  not  secure 
the  order  for  the  new  machine  be¬ 
cause  of  budget  limitations,  we  feel 
that  we  have  licked  competition  due 
to  the  installation  of  the  bracket 
plate;  and  last,  hut  not  least,  Mr. 
McLeod,  we  have  a  new  carbon  roll 
customer. 

— Associate  Editor  W eitz 

Jacksonville 

Vocational  Views,  published  by 
l lie  Duval  County  Vocational  School, 
printed  an  article  on  Modern  Book¬ 
keeping.  The  school  has  many  dif¬ 
ferent  styles  and  types  of  machines 
and  special  courses  and  supply  costs 
worked  out  on  each  which  makes  this 

MAY 


training  available  to  all  at  a  very 
nominal  charge.  In  a  list  and  an 
explanation  of  the  different  courses 
offered,  Underwood  Elliott  Fisher 
products  received  the  following  pub¬ 
licity  : 

The  Underwood  Fan  Fold  Billing 
Machine  is  used  for  copy  work  only 
but  the  operator  must  excel  in  ac- 

EELEBRATES 

ANNIVERSARY 

T.  J.  McMahon,  Albany  Branch  Manager, 
is  celebrating  his  thirty-third  anniversary 
with  the  Company.  In  congratulating 
him  we  borrow  from  Tennyson  to  say 
that  his  success  is  hut  the  fruit  of  loyal 
nature  and  of  noble  mind. 


curacy  and  speed.  It  is  used  in 
offices  where  several  copies  of  an 
original  sale  are  to  be  distributed 
among  different  departments  or  de¬ 
livered  to  customers.  The  estimated 
length,  of  course,  20  hours;  pre¬ 
requisite,  40-word  typing  speed. 

The  Sundstrand  Adding  Machine 
is  a  10-key  keyboard  type.  To  get 
the  best  results  of  the  machine,  the 
operator  is  trained  to  use  a  touch 
method.  An  adding  machine  is  used, 
in  almost  every  line  of  business  and 
is  the  most  familiar  machine  to  the 
average  person.  This  machine  can 
also  add,  subtract,  multiply,  and  di¬ 
vide,  but  these  last  three  operations 
are  not  generally  known. 

The  Elliott  Fisher  Bookkeeping 
Machine  is  very  versatile  in  its  appli¬ 
cations  to  modern  business.  It  can 
he  adjusted  to  almost  any  form  of 
work  that  meets  the  individual  re¬ 
quirements  of  a  particular  type  of 
business.  It  is  a  machine  that 
makes  many  permanent  records  of 
the  work  at  one  time.  The  work  is 
always  visible  and  the  exclusive  Hat 
writing  surface  feature  affords  speed 
in  inserting,  aligning,  and  the  mov¬ 
ing  of  forms.  The  length  of  this 
course  is  about  120  hours;  the  pre¬ 
requisite  is  elementary  bookkeeping. 

The  Sundstrand  Accounting  Ma¬ 
chine  is  of  modern  design  and  em¬ 
bodies  many  desirable  features.  Most 
of  its  operations  are  automatic,  and 
the  touch  system  on  the  10-key  key¬ 
board  is  used.  The  compact  arrange¬ 
ment  of  the  keys  allows  the  hand  to 
fall  in  a  natural  position  and  does 
not  tire  the  operator,  which  permits 
a  sustained  speed  of  operation.  There 
is  a  continuous  proof  sheet  which 
affords  a  permanent  record  and  cards 
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and  statements  are  easily  inserted 
and  kept  in  line  with  the  proof.  The 
work  is  at  all  times  visible  which 
allows  quick  detection  of  errors,  giv¬ 
ing  more  accurate  results.  This 
machine  is  used  in  offices  where 
many  types  of  posting  work  is  done. 
This  is  made  possible  by  specially 
constructed  plates  that  can  be 
changed  in  a  few  moments  for  a  new 
set-up.  The  estimated  time  is  80 
hours;  pre-requisite,  elementary 
bookkeeping  and  touch  system  on  the 
Sundstrand  Adding  Machine. 

This  publicity  and  the  excellent 
training  course  offered  by  the  school 
is  bound  to  dispel  the  notion  that 
business  training  is  a  stuffy  subject. 

— Associate  Editor  Roberts 

NEW  YORK  DISTRICT 

Mr.  R.  E.  Gormley  is  a  new  addi¬ 
tion  to  the  Accounting  Machine 
Division  and  will  undoubtedly  be 
making  his  pilgrimage  to  Hartford 
within  the  next  month  or  two. 

• 

Salesmen  R.  A.  Schneck  and  J.  H. 
Meyers,  recent  additions  to  the  Ac¬ 


counting  Machine  Division,  have  just 
returned  from  the  Central  Training 
School  at  Hartford. 

Mr.  George  L.  Ryan  of  the  Ac¬ 
counting  Machine  Division  was 
scheduled  to  serve  on  the  Demonstra¬ 
tion  Floor  at  One  Park  Avenue  one 
afternoon  from  1:00  to  5:00.  There¬ 
fore  he  left  the  office  at  10:00  a.m. 
and  came  back  with  orders  for  the 
following  equipment  from  four  dif¬ 
ferent  concerns: 

One  Underwood  SA20-5RF 
One  ATXI3AE-AS1 1 
One  AT13-D12 
One  CAX43AE-D46 

Incidentally  he  returned  to  the 
office  in  time  to  write  these  orders 
and  reached  the  Demonstration  Floor 
on  time— IT  CAN  BE  DONE! ! ! ! ! ! ! 

• 

New  York 

During  the  past  few  months  the 
showroom  at  One  Park  Avenue  has 
been  turned  into  an  impromptu  class¬ 
room  by  groups  of  Accounting  Stu¬ 
dents  from  New  York  University  on 
two  occasions. 

On  Wednesday  evening,  April  21sl, 


NEW  YORK:  One  of  three 
new  114-ton  trucks,  with 
bodies  especially  de¬ 
signed  to  handle  our 
products  in  daily  use 
at  the  New  York 
Branch. 

Photo  by  Bender 


NEW  YORK:  An  informal  luncheon  was 
held  to  celebrate  the  twenty-fifth  anniver¬ 
sary  of  R.  Q.  Wilson  in  the  Accounting 
Machine  Division  ol  the  Company.  Actu¬ 
ally  Mr.  Wilson’s  experience  with  the 
Company  goes  back  five  years  more  be¬ 
cause  he  joined  the  Company  in  1907  at 
Pittsburgh  and  after  five  years  came  to 
New  York.  Those  who  gathered  to  con¬ 
gratulate  him,  reading  from  left  to  right, 
seated:  W.  F.  Arnold,  R.  Q.  ^  ilson,  A. 
Jensen,  J.  D.  Donovan,  M.  A.  Seely,  F.  D. 
Lehn;  standing:  M.  E.  Thayer,  K.  C. 
Atwater,  Denton  McKane,  F.  A.  Greis, 
R.  E.  Stewart,  M.  Tirabassi,  C.  H.  W. 
Ruprecht  and  Richard  Gibian,  UEf 
Dealer  for  Accounting  and  Adding  Ma¬ 
chines  in  Czechoslovakia. 

• 

the  New  York  Accounting  and  Add¬ 
ing  Machine  Divisions  again  wel¬ 
comed  a  third  group  of  Students  of 
Accounting  to  a  special  demonstra¬ 
tion  of  the  Underwood  Typewriter. 

Following  this  our  complete  lines 
of  adding  and  accounting  machines 
were  thoroughly  demonstrated  in 
practical  applications  by  Messrs. 
Springer  and  Allen  of  the  Adding 
Machine  Division,  Messrs.  Beecher, 
Carroll  and  Phillips  of  the  Account¬ 
ing  Machine  Division  and  Mr.  E.  I. 
Tafel  of  the  General  Office.  Mrs.  M. 
Nolan  served  in  her  usual  capacity, 
operating  the  various  machines  in 
turn. 

These  demonstrations  have  been 
made  at  the  request  of  the  New  York 
University  as  a  means  ot  providing 
practical  examples  of  the  application 
of  modern  methods  of  accounting  to 
their  students,  many  of  whom  are 
actively  engaged  in  business  during 
the  daytime. 

— Associate  Editor  Reedier 


(ibttwanj 


Royal  E.  Winchester 

Portland 

It  is  with  a  feeling  of  deep 
regret  that  we  tell  yon  of  the 
death  of  Royal  E.  Winchester  on 
May  5th.  Mr.  Winchester  joined 
the  Company  in  August  of  1923. 
At  the  time  of  his  death  he  was 
the  City  Salesman  in  Portland. 
His  services  and  association  in 
our  office  will  be  greatly  missed. 

To  the  members  of  his  family 
who  survive  him,  the  deep  sym¬ 
pathy  of  the  Organization  is  ex¬ 
tended  in  their  bereavement. 

— Associate  Editor  Kitchen 
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Gravelle  Photo 


PITTSFIELD,  Mass.,  Hoys’  Club.  This  photo  shows  a  section  of  the  typewrit¬ 
ing  class.  Over  seventy  percent  of  the  typewriters  used  in  this  class  are 

Underwoods. 


Phoenix 

Mr.  Albert  Payne  Marshall,  Serv¬ 
iceman,  has  been  promoted  to  the 
position  of  Service  Foreman  at  the 
Phoenix  Branch. 

— Associate  Editor  Russell 

9 

Portland 

Our  most  interesting  sale  of  the 
month  was  made  by  Salesman  Ma¬ 
honey  to  Dean  Vincent,  Inc.,  of 
Portland,  Oregon.  This  is  a  new 
concern,  fiscal  agents  in  the  North¬ 
west  for  the  Metropolitan  Life  In¬ 
surance  Company.  The  Comptroller, 
Purchasing  Agent  and  other  exec¬ 
utives  are  all  ex-hank  employees  or 
officials.  In  face  of  all  competition 
the  Underwood  Sundstrand  model 
10140P-13-inch  was  the  machine  pre¬ 
ferred  by  the  majority  of  employees. 

Mr.  Mahoney  demonstrated  and 
taught  touch  operation  to  three  em¬ 
ployees. 

• 

Miss  Grace  Frazier,  much  to  the 
regret  of  the  entire  Portland,  Oregon, 
office,  was  transferred  to  the  Seattle 
branch.  “Our  loss,  their  gain"  never 
could  he  more  aptly  applied. 

• 

We  welcome  Miss  Jimmy  Groom, 
formerly  employed  as  cashier  of  the 
Spokane  office,  who  has  succeeded 
Miss  Frazier. 

Frank  Aff,  Accounting  Machine 
salesman,  has  been  establishing  quite 
a  reputation  as  a  salmon  fisherman. 
His  tales  are  becoming  more  im¬ 


pressive  with  each  telling. 

— Associate  Editor  Ehrsani 

9 

St.  Louis 

Mr.  Tom  Murrin  has  just  joined 
our  sales  organization  in  the  Type¬ 
writer  Division.  He  obtained  an 
order  for  a  14-inch  carriage  machine 
on  his  second  day  on  the  job.  We 
welcome  him  and  extend  our  best 
wishes  for  his  future  success. 

— Associate  Editor  Slaehlc 


St.  Paul 

Mr.  Bernard  Brophy,  recently  con¬ 
nected  with  the  Sub-branch  Office  at 
La  Crosse,  has  been  promoted  to  take 
charge  of  the  Eau  Claire,  Wisconsin, 
sub-branch,  replacing  Mr.  E.  H. 
Murray,  who  resigned  because  of  ill 
health.  Mr.  Brophy  is  making  a  very 
creditable  showing  and  will  certainly 
be  heard  from  among  the  quota  pro¬ 
ducers. 

- — Associate  Editor  Curtis 


NEW  YORK:  The  attractive  UEF  Exhibit  at  the  Second  Rockefeller  Center  Business  Show.  UEF  products  were 

demonstrated  during  the  period  of  the  Show,  April  26th  to  30th. 
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THE  WHHn  fiAME 

Courtesy  of  The  New  1  ork  Sun 


May  Test  . ACCOUNTING 

ACCOUNTING:  A  statement  of  accounts,  or  the  debits  and  credits  in 

financial  transactions. 

Average  Mark  35  words  Time  Limit  40  minutes 


At  least  thirty-five  common  English  words  of  four  or  more  letters  can  he 
found  in  the  letters  in  ACCOUNTING.  Can  you  find  as  many  or  more?  The 
list  will  he  published  in  the  next  issue. 


EVENT 

New  York 

On  May  13,  the  Publicity  Division 
welcomed  a  new  member.  Thomas 
A.  Hughes  became  the  proud  father 
of  a  boy  weighing-in  at  7  pounds  5 
ounces. 

Mrs.  Hughes  and  Thomas  A. 
Hughes,  Jr.,  are  doing  nicely,  thank 
you. 

Pass  the  cigars,  Tom. 

Den  ver 

The  Denver  Sales  Organization 
now  has  two  proud  fathers. 

R.  E.  Robb,  of  the  Adding  Ma¬ 
chine  Division,  announces  the  addi¬ 
tion  of  a  wonderful  boy  to  his  fam¬ 
ily.  He  now  has  three  fine  sons. 

E.  C.  Hult,  Wholesale  Portable 
Division,  announces  a  beautiful  Port¬ 
able  baby  girl. 

Both  fathers  are  doing  well. 

— Associate  Editor  Mitchell 


Los  Angeles 

Two  employees  of  our  Service  De¬ 
partment  enjoyed  blessed  events. 

Mr.  Robert  McNeil,  Service  Fore¬ 
man  in  our  Hollywood  Sub-branch, 
became  the  father  of  an  eight  and 
one-fourth  pound  hoy  who  was 
named  Robert  Neil  McNeil.  Mr. 
McNeil  thinks  that  his  son  is  already 
interested  in  the  mechanical  parts  of 
a  typewriter. 

Mr.  A1  Koplin,  of  the  Los  An¬ 
geles  Service  Department,  is  the 
proud  papa  of  a  seven  pounds  two 
ounce  daughter  named  Joan  Corinne 
Koplin.  The  employees  of  the  Serv¬ 
ice  Department  decorated  ATs  desk 
to  represent  the  family  clothes  line 
and  presented  A1  with  a  number  of 
baby  unmentionables. 

— Associate  Editor  Lott 


RULES  OF  THE  GAME— 1.  Words 
must  be  of  four  or  more  letters.  2.  ^  ords 
which  acquire  four  letters  by  the  addition 
of  “s”  such  as  ‘‘hats,’  “eats,”  dies, 
“hers,”  are  not  used.  3.  Only  one  form  of 
a  word  is  used.  For  example,  either  “pose” 
or  “posed,”  not  both;  either  “more”  or 
“most,”  not  both;  either  “they”  or  “them,” 
not  both.  4.  When  a  noun  is  formed  from 
a  verb  by  adding  “r”  or  “er,”  such  as 


“poser,”  “finder,”  either  the  noun  or  the 
verb  is  used,  but  not  both.  5.  When  an  ad¬ 
jective  is  formed  by  adding  an  adjectival 
termination  to  another  word,  such  as 
“worthy”  from  “worth,”  “poetic”  from 
"poet.”  either  the  adjective  or  the  word 
from  which  it  is  formed  may  be  used,  but 
not  both.  6.  Slang  words  are  not  used,  nor 
words  of  foreign  origin  unless  well  estab¬ 
lished  in  English. 


The  Editor,  UEF  NEWS 
Underwood  Elliott  Fisher  Company, 
One  Park  Avenue,  New  York.  N.  Y. 


Last  Month’s  Word:  TYPEWRITER 


write 

wetter 

trip 

tere 

tweeny 

wipe 

rite 

tire 

pyre 

ripe 

wire 

retire 

trite 

pewter 

peer 

writ 

rewrite 

twit 

piety 

peet 

weep 

retype 

twerp 

pert 

petter 

weir 

type 

tweet 

petty 

pier 

✓7 

wite 

tripe 

tree 

pretty 

Ulh 

aqA 

am. , 

“O,  idle  /, 

the  world’s  fortune 

The 

words 

in  this  sentence  have  been 

made  by  the 

transposition 

letters 

in  three  words  well-known 

to  every 

member  of  th 

e  UEF-family 

Send  your  answers 

to ; 

PAGE  11 


U  E  F  NEWS 


With  thanks  to  ESQUIRE 


"Get  an  Underwood,  you  guys,  and  your 
studies  won't  interfere  with  your  dates." 
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Underwood  Portable  Tie-In  with  “Prince  and  Pauper” 


THE  world  premiere  of  Warner 
Brothers,  The  Prince  and  the 
Pauper,  was  held  at  the  Strand  The¬ 
atre  in  New  York.  The  film,  which 
was  acclaimed  by  the  New  York 
critics,  will  he  released  throughout 
the  country  soon. 

The  showing  of  this  motion  picture 
offers  an  opportunity  for  Underwood 
Portable  Dealers  and  Branch  Offices 
to  tie-in  with  the  local  theatres'  pub- 


Atlanlic  District 

Albany,  T.  J.  McMahon;  Boston, 
C.  H.  Prentice;  Buffalo,  Jack 
Tench;  Hartford,  A.  A.  Seymour; 
New  Haven,  H.  F.  Lyons;  Port¬ 
land,  P.  S.  Donovan;  Providence, 
W.  Boehnke  and  W.  T.  Austin; 
Rochester,  Charlotte  Smith; 
Springfield,  R.  E.  Ward;  Syra¬ 
cuse,  D.  1).  Felter. 

/Veil)  York  District 

New  York,  G.  A.  Meinecke,  A.  H. 
Peters  and  A.  W.  Beecher;  Comp¬ 
troller’s  Dept.,  J.  H.  Gilmore;  Treas¬ 
urer’s  Dept.,  W.  V.  G.  Riblet; 
Newark,  H.  L.  Young. 

Eastern  District 

Allentown,  M.  E.  Miller;  Balti¬ 
more,  H.  L.  Disney;  Charlotte,  W. 
R.  McDowell;  Harrisburg,  H.  B. 
Taylor;  Philadelphia,  L.  H.  Hil¬ 
liard;  Richmond,  Ogarita  G.  Myers; 
Scranton,  L.  C.  Jones;  Washing¬ 
ton,  J.  V.  Brownell. 

Central  District 

Akron,  G.  R.  Windsor;  Cincin¬ 
nati,  A.  E.  Zugeller;  Cleveland,  A. 
J.  McNellan;  Columbus,  A.  B.  Chris- 


licity  promotion  activities.  Billy  and 
Bobby  Mauch,  featured  in  the  film, 
are  enthusiastic  about  their  Under¬ 
wood  Portables.  A  letter  from  them 
reads:  Just  a  few  lines  to  let  you 
know  that  we  think  our  Underwood 
Portable  typewriters  are  swell.  They 
are  very  helpful  to  us  in  our  school 
work  and  in  answering  our  fan  mail, 
too.  We  think  every  student  should 
have  one.” 

-  AkSIJIUHII!  Editin'!!  - 

man;  Detroit,  E.  A.  Glassford; 
Grand  Rapids,  M.  L.  Branchaud; 
Louisville,  F.  S.  Roberts;  Pitts¬ 
burgh,  L.  S.  Webster;  Toledo,  H.  P. 
Zerbe;  Youngstown,  K.  E.  Sechler. 

Western  District 

Chicago,  N.  J.  Van  Dyne;  Daven¬ 
port,  F.  M.  Anglim;  Des  Moines,  E. 

M.  Whitaker;  Green  Bay,  C.  B. 
Bretzke;  Indianapolis,  G.  W.  Hunt; 
Kansas  City,  D.  E.  Conklin;  Mil 
waukee.  A.  J.  Lindemann;  Minne 
apolts,  S.  S.  Baker;  Omaha,  Marion 
Dennis;  Peoria,  A.  V.  Longenecker; 
Rockford,  C.  R.  Oehler;  South 
Bend,  W.  A.  Hazelton;  St.  Louis, 
Edwin  S.  Staehle;  St.  Paul,  J.  C. 
Curtis. 

1‘acific  District 

Boise,  A.  J.  Salisbury;  Butte,  W. 
Crist;  Denver,  W.  H.  Mitchell;  El 
Paso,  M.  M.  Shaver;  Fresno,  L.  A. 
Weitz;  Los  Angeles,  T.  H.  Lott; 
Phoenix,  G.  G.  Russell;  Portland, 

F.  C.  Aff ;  Sacramento,  A.  G.  Walsh ; 
Salt  Lake  City,  Berenice  Daley; 

San  Diego,  J.  J.  Voorheis;  San  Fran¬ 
cisco,  Selma  Stein;  Seattle,  Aurelia 
Lonseth;  Spokane,  L.  W.  Pickier. 


Poster  Distributor 

The  advertisement  reproduced  on 
the  back  cover  of  this  issue  has  been 
enlarged  and  copies  have  been  dis¬ 
tributed  to  the  Portable  Dealer  Or¬ 
ganization  and  Branch  Offices.  When 
the  picture  is  shown  in  your  com¬ 
munity  be  sure  to  cash-in  on  the 
popularity  of  the  Mauch  twins  and 
display  the  poster  in  your  window. 


Southern  District 

Atlanta,  Frances  Morgan;  Bir¬ 
mingham,  F.  A.  Knowles;  Dallas, 
Billie  L.  Urie;  Houston,  O.  H. 
Cook;  Jacksonville,  J.  W.  Roberts; 
Memphis,  G.  L.  Frymire;  Nashville, 

J.  A.  Pittman;  New  Orleans,  J.  L. 
Videau;  Oklahoma  City,  Elsie 
Gibbs. 

Service  Service  School 

George  Bender.  M.  W.  Singiser. 

Foreign 

Austria,  K.  Weiss;  Austria  and 
Balkans,  S.  Surmagne;  Belgium,  J. 
LePas;  Bulgaria,  E.  Warthanesian ; 
Canada,  J.  L.  Seitz ;  Czechoslovakia, 

K.  Tuebner;  Cyprus,  Miss  A.  Mar- 
couillides;  Denmark,  A.  Laursen; 
England,  E.  A.  Trefzger;  Estonia, 
K.  Rosenberg;  France,  L.  Grand- 
jean;  Germany,  Miss  C.  Geintzer; 
Hungary,  Dr.  P.  Kovacs;  Italy,  Dr. 
G.  G.  Roseo;  Latvia,  0.  A.  Hansen; 
Norway,  D.  Bentzen;  Palestine,  B. 
Kushner;  Spain  (Barcelona)  E. 
Truniger;  (Madrid)  A.  Stoecklin; 
Sweden,  B.  Henning;  Switzerland, 
Fritz  Beetschen;  Syria,  J.  C.  Khouri. 

Export 
F.  D.  Lehn. 

Central  Training  School 

Leo  T.  Osmon. 
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APRIL 

1.  Pacific 

2.  Central 

3.  Southern 

4.  Western 

5.  New  York 

6.  Eastern 

7.  Atlantic 

FOUR  MONTHS 

1.  Southern 

2.  New  York 

3.  Pacific 

4.  Central 

5.  Western 

6.  Eastern 

7.  Atlantic 


APRIL 


APRIL  FOUR  MONTHS 


1.  South  Bend 

2.  El  Paso 

3.  Chicago 

4.  San  Erancisco 

5.  Milwaukee 

6.  Hartford 

7.  Cincinnati 

8.  Seattle 

9.  Detroit 

10.  New  Orleans 

11.  Spokane 

12.  Rockford 

13.  Birmingham 

14.  Philadelphia 

15.  Butte 

16.  Salt  Lake  City 

1 7.  Cleveland 

18.  Oklahoma  City 

19.  Jacksonville 

20.  Los  Angeles 

21.  Boise 

22.  New  York  (AA) 

23.  Green  Bay 

24.  New  Haven 

25.  Houston 

26.  San  Diego 

27.  Memphis 

28.  Pittsburgh 

29.  Denver 

30.  Portland,  Ore. 

31.  Atlanta 

32.  New  York  (Type.) 

33.  Charlotte 

34.  Louisville 

35.  Albany 

36.  Columbus 

37.  Richmond 

38.  Indianapolis 

39.  Boston 

40.  Dallas 

41.  Sacramento 

42.  St.  Louis 


43.  Peoria 

44.  Toledo 

45.  Nashville 

46.  Providence 

47.  Grand  Rapids 

48.  Washington 

49.  St.  Paul 

50.  Baltimore 

51.  Akron 

52.  Newark  ( AA ) 

53.  Phoenix 

54.  Kansas  City 

55.  Fresno 

56.  Davenport 

57.  Springfield,  Mass. 

58.  Allentown 

59.  Portland,  Me. 

60.  Buffalo 

61.  Youngstown 

62.  Rochester 

63.  Omaha 

64.  Minneapolis 

65.  Harrisburg 

66.  Des  Moines 

67.  Scranton 

68.  Syracuse 


1.  El  Paso 

2.  Hartford 

3.  Chicago 

4.  New  Orleans 

5.  Oklahoma  City 

6.  New  York  ( AA) 

7.  Salt  Lake  City 

8.  Jacksonville 

9.  Houston 

10.  Atlanta 

11.  San  Francisco 

12.  Cincinnati 

13.  Rockford 

14.  Detroit 

15.  Akron 

16.  Milwaukee 

17.  Birmingham 

18.  Los  Angeles 

19.  Portland,  Ore. 

20.  Pittsburgh 

21.  New  York  (Type.) 

22.  Charlotte 

23.  Spokane 

24.  South  Bend 

25.  Denver 

26.  Baltimore 


27.  Green  Bay 

28.  Cleveland 

29.  Philadelphia 

30.  Youngstown 

31.  Boise 

32.  New  Haven 

33.  Seattle 

34.  Dallas 

35.  Providence 

36.  Memphis 

37.  Richmond 

38.  Davenport 

39.  San  Diego 

40.  Nashville 

41.  St.  Louis 

42.  Sacramento 

43.  Harrisburg 

44.  Newark  (AA) 

45.  Indianapolis 

46.  Butte 

47.  Grand  Rapids 

48.  St.  Paul 

49.  Kansas  City 

50.  Peoria 

51.  Fresno 

52.  Washington 

53.  Columbus 

54.  Albany 

55.  Boston 

56.  Toledo 

57.  Phoenix 

58.  Springfield,  Mass 

59.  Louisville 

60.  Rochester 

61.  Buffalo 

62.  Portland,  Me. 

63.  Des  Moines 

64.  Omaha 

65.  Minneapolis 

66.  Allentown 

67.  Scranton 

68.  Syracuse 


1.  W.  F.  Arndt 

2.  R.  M.  McCleary 

3.  R.  H.  Johnston 

4.  J.  A.  Fallon 

5.  P.  N.  Sea 

6.  E.  Track 

7.  H.J.  Mitchell,  Jr. 

8.  T.  H.  Spencer 

9.  I.  Smith 

10.  C.  W.  Weston 

11.  R.  W.  Seaman 

12.  C.  Fish 

13.  B.  B.  Horwitz 

14.  G.  L.  Hamilton 

15.  W.  E.  Abbott 

16.  C.  Lamar 

17.  G.  T.  Kirby 

18.  E.  P.  Ryan 

19.  J.  B.  Foley 

20.  L.  P.  Bahan 

21.  H.  R.  Coronway 


Chicago 

22. 

S.  H.  Farb 

Philadelphia 

10.  G.  L.  Hamilton 

Pittsburgh 

New  York  (AA) 

23. 

L. M. Jacobson 

Green  Bay 

11.  F.  W.  Otto 

San  Francisco 

New  York  ( AA) 

24. 

F.  P.  Burgess 

Birmingham 

12.  W.  D.  Johnson 

New  York  (Type.) 

New  York  (Type. 

)  25. 

B.  E.  Knauss 

Milwaukee 

13.  H.  J.  Mitchell,  Jr. 

New  York  (Type.) 

( Chicago 

26. 

N.  L.  Hackney 

Nashville 

14.  W.  C.  Berg 

Pittsburgh 

New  York  ( AA) 

27. 

K.  F.  Walker 

Detroit 

15.  H.  C.  Hart 

Houston 

New  V  ork  ( Type. 

)  28. 

W.  C.  Berg 

Pittsburgh 

16.  E.  Kendall 

New  York  (Type.) 

San  Francisco 

29. 

J . J . Deveney 

San  Francisco 

17.  E.  P.  Ryan 

Chicago 

Detroit 

New  Orleans 

30. 

W.  M.  Sherman 

Kansas  City 

18.  J.  A.  Fallon 

19.  D.  Wodlinger 

New  York  (Type.) 
Chicago 

South  Bend 
Cleveland 

FOUR  MONTHS 

20.  G.  Whitaker 

21.  J.  B.  Rodgers 

New  York  (Type.) 
Los  Angeles 

New  York  ( A  A ) 

1. 

B.  H.  Moreland 

New  York  (AA) 

22.  R.  W.  Land 

Portland,  Ore. 

Pittsburgh 

2. 

W.  F.  Arndt 

Chicago 

23.  R.  S.  Albert 

Detroit 

Philadelphia 

3. 

R  M.  McCleary 

New  York  ( AA) 

24.  W.  E.  Phillips,  Sr. 

New  York  ( AA ) 

New  York  (Type. 

)  4. 

P.  N.  Sea 

Chicago 

25.  J.  F.  Quinn 

Providence 

Louisville 

5. 

W.  J.  Modrack 

Detroit 

26.  E.  Track 

New  York  ( AA) 

Chicago 

6. 

B.  B.  Horwitz 

New  York  (  AA ) 

27.  I.  Smith 

Detroit 

Boston 

7. 

M.  D.  Sawrey 

New  York  ( Type. 

)  28.  E.  Furfey 

Philadelphia 

New  Orleans 

8. 

C.  Lamar 

New  York  ( Type. 

)  29.  L.  D.  Wrentmore 

Akron 

New  York  ( AA) 

9. 

L.  P.  Bahan 

New  Orleans 

30.  G.  L.  Brinley,  Jr. 

New  York  (Type.) 

IP 

CO 


,  m.  o 
0s' 


Vice  President  Eylar  Will  Arrive 
in  Sail  Francisen  uii  May  iT/th! 


-  MAKE  THEIR 
STUDY  PERIODS 

count! 


Copyright,  1937, 
Underwood  Elliott  Fisher  Co. 


Mauch  Twins,  Stars  of  Warner 
Bros.’  "THE  PRINCE  AND  THE 
PAUPER”,  also  use  Underwood 
Portables  to  ansiver  fan  mail 


Young  stars  that  twinkle  on  the 
screen  like  many  that  shine  on 
diamond  and  track  are  strong  for 
the  Underwood  Portable.  Makes  a 
fellow  study  and  like  it.  Puts  speed 
behind  compositions  and  other 
writing  assignments.  Lets  them  ap¬ 
pear  at  their  best  and  draw  down 
better  marks. 

Why  not  get  an  Underwood  Port¬ 
able  yourself  and  be  assured  of  the 
speed  that  gets  things  done  .  .  .  the 
ease  that  permits  anyone  to  operate 
it .  .  .  the  sturdiness  that  never  lets 
an  Underwood  owner  down.  The 


Portable  Typewriter  Division,  UNDERWOOD  ELLIOTT  FISHER  CO.,  One  Park  Ave.,  New  York.N.Y, 
Typewriters . . .  Accounting  Machines . . .  Adding  Machines . . .  Carbon  Paper,  Ribbons  and  other  Supplies 
Sales  and  Service  Everywhere  •  Underwood  Elliott  Fisher  Speeds  the  World’s  Business 


are  obtainable  in  no  other  machine. 

See  our  nearest  Underwood  deal¬ 
er  or  Branch.  Five  models  to  choose 
from.  Priced  from  $39.50  to  $78.50 
.  .  .  including  carrying  cases.  Easy 
terms  if  you  wish. 


UNDERWOOD  UNIVERSAL 
PORTABLE  equipped  with 
touch  tuning,  famous  Champion 
Keyboard,  new  longer  Line  Space 
Lever,  large  Cylinder  Knobs, 
quieter  Carriage  Return,  more 
readable  Centering  and  Marginal 
Scales  and  Rubber  Vacuum  "feet” 
to  absorb  vibration  and  shock. 
Price  complete,  including  carry¬ 
ing  case,  $54.50.  Other  Under¬ 
wood  models  from  $39.50  up. 


Underwood,  because  it  is  produced 
by  the  largest  manufacturer  of 
typewriters  in  the  world,  naturally 
offers  plus  values  that  are  due  to 
large  volume  production  and  which 


World’s 


Underwood 

Largest  Maimfacturer  of  Typewriters 


"An  Underwood  Portable  makes  a  practical,  appreciated  Graduat  ion 


Gift. 


— W.  F.  Arnold 


Printed  in  U.  S.  A. 


